






































































































































 

Country  1999 2001 1999 2001 1999 2001

Germany 63 56 68 68 56 53
Austria 54 58 63 62 67 63
UK 49 48 71 77 45 42
Italy  29 77 82 78 23 21
Spain  27 20 70 76 32 24
France 26 28 58 55 37 33

Source: Eurobarometer 51, 1999; Eurobarometer 56, 2001.











Television

Newspapers

Internet

Radio

Discussions with relatives, 

friends, colleagues

Other newspapers 

and magazines

None of the media listed above, 

no interest

Books and broschures

Attendance at conferences, 

talks or meetings

Telephone

Other sources



















































































































































































































P r o g r e s s  E u r o p e

We have the euro and we have open borders. 

But every attempt so far to establish a pan-

European journalistic media has failed. The 

more Europe grows, the more serious are the 

ramifications of the absence a European-wide 

media as a democratic watchdog. And the less 

we see of Europe in the media, the greater the 

distance becomes between Brussels and EU ci-

tizens. What can the media do to promote more 

discussion about European democracy, and to 

awaken curiosity as well as more contention 

and critical debate about Europe? This is the 

theme of this Culture Report – the work of 21 

authors from 11 different countries. 




